
“Starting 
from 
Scratch…” 

My recipe 
for social 
media 
success 
 



1.  Lessons learned from a 

business blog 

2.  Launching a business 

using only social media 

3.  Creating experiences that 

communicate your 

culture 



How would we share our story with customers?  



Above the roar 
of engines. 





Imagine the horror on the face of 
my salesmen – yes, all men – 

when I told them they needed to 
get involved in our blog! 

Was it really that important to get involved? 



Source: MediaPost, “Where do Stories Come From?” Feb. 2010 

Yes. It was. 
•  Where Journalists Report Getting Story Information: 

 
•   89% of journalists report using blogs for online research 

•   96% report using corporate websites for story research 

•   66% report using social networking sites for story research 

•   Over 50% report using Twitter for online research 



#1 Lesson Learned 

Brand – how a person or company is 
perceived by consumers. 
 

Brand experience – a brand's action 
perceived by a person.  
 
Every interaction between an individual 
and a “brand” creates a brand experience… 
Whether or not it’s intentional! 



Branding Your Blog 
•  Your blog should be an extension of your 

brand  ̶	   your business and your 
personality 



Lessons Learned 
•  Determine if a blog is right for you.  
•  Be authentic. 
•  There’s a delicate balance between being 

personable and getting to personal (TMI... 
OH MY!)  

•  If you want to blog, ask yourself why. 
•  Don’t start blogging unless you can commit 

to a frequency. 



Lessons Learned (continued) 
• What’s your objective of the blog? 

•  Frequent communications with our  
farmer-customers. 

•  Advocating for agriculture. 

•  Pro ag. Pro family. Pro community. 



Lessons Learned (continued) 
• Who’s your target audience? 

•  We segment our audience with weekday 
features: 

•  Tuesday is “Musings of a Pig Farmer” 

•  Wednesday is “From the Field” crop reports 

•  Friday is always “Farm Family Feature” with a 
recipe 



Launching a 
Business on 
Facebook 
ENCHANTED ACRES 



Source: MediaPost, “Where do Stories Come From?” Feb. 2010 

My First BIG Announcement… 



Source: MediaPost, “Where do Stories Come From?” Feb. 2010 

We Offered Events! 



“Create something worth building a community around.” 
           — Guy Kawasaki 

Why Facebook? 



Why Facebook? 

Market Effectively 
Facebook is a great 
platform to keep 
customers up to date on 
any special offers or 
events. 



Why Facebook? 

Increase Awareness 
◦ Facebook is about  
engagement 



How? 

Build Relationships 
◦ Sharing more of your business  

brings customers closer to it 



http://blog.getpostrocket.com/2012/09/infographic-facebook-edgerank-101-class-is-now-in-session/ 

How? 
Post Daily 
◦ 96% of fans aren’t 

coming back to your 
page 

◦ Posting frequently is 
the only way to reach 
them. 



Added the blog in 2015 – 
WHY? 
•  Build Customer Relationships 
•  Create Online Experience to Mirror Real-Life 
•  Connect over Cooking 
•  Promote offerings in a subtle way 
•  Common Ground / Agvocate 



2015 Facebook Stats: Jul 1 – Oct 23 
•  +379 Likes | Total 1,865 likes 

•  Average engagement of 1,023 people per day  
◦  (Peak was 3,255 people) 
◦  Engagement = The number of people who engaged with your Page. Engagement includes 

any click or story created. (Unique Users) 

•  Average reach of 9,001 people per day 
◦  Peak was Oct 12 at 27,816 people 
◦  Reach = The number of people who have seen any content associated with your Page. 

(Unique Users) 

•  Average Impressions of 46,847 per day 
◦  Peak was 138,481 impressions 
◦  The number of impressions seen of any content associated with your Page. (Total Count) 



2015 Facebook Stats: Jul 1 – Oct 23 
•  All fine and good, BUT what about frequency we reach a unique user? 

Reach of Unique Users Per Month 

1 2 3 4 5 6-10 11-20 



Keys to Social Media Success 

1.  Create a Social Media Marketing Plan. 

2.  Fill your page with great content. 

3.  Create Strategic Partnerships. Tag people and businesses. 

 



 
 

Creating Experiences, Communicating Culture 



 
 

Creating Experiences, Communicating Culture 



“Starting 
from 
Scratch…” 

My recipe 
for social 
media 
success 
 



Social Media 
Success 

1.  Blogging for Business 

2.  Building Your Business 

with Social Media 

3.  Communicate Your 

Culture through a 

Brand Experience 



Thank You! 
QUESTIONS? 


